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1900

Website unique visitors
 March 2025

March 2025

37,2% Direct

59,9% Search engine 

2,9% Social Media

Website traffic

CTR
WEBSITE

7,9% 
+8,2% THAN PREVIOUS MONTH

LinkedIn

44 new followers

Facebook

100 pageviews
This month

Facebook: 52,8%

LinkedIn: 47,2%

Social Media referral
Website traffic
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1. natpower

2. natpower h

3. natpower uk

4. natpower milano

5. natpower group

6. andrea minerdo

7. natpower italia

Website – Pages and traffic

Frequent Query

WEBSITE
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1. Homepage (33%)

2. Team (12%)

3. Welcome - about us (9,1%)

4. Investors (4,5%) 

5. Careers  (4,3%)

6. NatPower H (3,9%)

7. BESS (3,9%)

8. Contact Us (3,8%)

9. Renewable Energy Technogies (2,9%)

10.Press and media (2,8%)

Website – Pages and traffic

Popular pages

Desktop 3900  (76.8%)

Mobile 1200  (22.9%)

Tablet 17  (0.3%)

Device breakdown

WEBSITE

NatPower Global

NatPower H
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United Kingdom 43,8%

Italy 36,2%

United States 6,7%

Others 13,4%

Top Countries (Clicks)

Website – Pages and traffic WEBSITE
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Website – Pages and traffic WEBSITE

NatPower Global

NatPower H
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NatPower M
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NatPower UK
NatPower UK 

NatPower Global
NatPower Global 

Country Clicks Impressions CTR (%)

Italy 1144 6305 18,14

U.K 1408 10076 13,97

Spain 82 663 12,37

France 139 1138 12,22

Germany 61 1000 6,1

India 79 2562 3,08

U.S 198 10010 1,98

Russia 5 1081 0,46

South Korea 3 731 0,41

Brasil 8 2891 0,28

Kazakhstan 18 88 20.45 %



Social media | Content impressions March 2025
SOCIAL MEDIA
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Geographic  Job Function

SOCIAL MEDIA

Social media | Page visitors March  2025
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738  impressions

SOCIAL MEDIA

Social media | Top Posts March 2025

NatPower Global

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global 

359  impressions

*data 04/04/25



LINKEDIN

New followers
% New followers 

vs previous
month

Pageviews
% Pageviews
vs previous

month
Unique visitors

% Unique visitors
vs previous

month

Impressions 
content

% Impressions vs 
previous month

Reactions
% Reactions
vs previous

month

44 -54,70% 892 -14.2% 413 -7,8% 3070 -30.1% 54 -19,40%

FACEBOOK

New followers

% New 
followers vs 

previous
month

Pageviews
% Pageviews
vs previous

month
Reach

% Reach vs 
previous

month
Interactions

0 0 100 -26,5% 38 +26,7% 2

INSTAGRAM

New 
followers

% New 
followers vs 

previous
month

Page views 
% Page views

vs previous
month

Reach
% Reach vs 

previous
month

Interactions

% 
Interactions 
vs previous

month
11 +100% 530 +121,8% 114 +86,9% 8 +100%

WEBSITE

Unique users
%  Unique users 

vs previous month
Website 

Impressions

% Website 
Impressions vs 
previous month

Clicks
% Clicks vs 

previous month
CTR

% CTR
vs previous

month

1900 -13,32% 15635 -3,75% 1231 +4.5% 7,9% +8.2%

Dashboard March – NatPower Global
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Website Performance
1,900 unique visitors in March 2025. 

Most visited pages include:
Homepage (33%), Team (12%), About Us (9.1%), 
Investors (4.5%)
Careers (4.3%)

Device usage shows 76.8% desktop, confirming a 
professional B2B audience.

Top visitor countries:
 UK (43.8%), Italy (36.2%), US (6.7%)

CTR is at 7.9%, increasing by 8.2% from February, 
which is excellent in a B2B/energy context.

Regarding traffic origin, the following data is 
noteworthy:
37.2% Direct – signals growing brand recognition
59.9% Search engine – strong SEO presence
2.9% Social media – could be optimized further

Insights

NatPower Global

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global 

Traffic by Country

o Best performer: Italy is the best performing market in terms of 
effectiveness (CTR) and engagement, demonstrating a strong relevance 
and consistency of the proposed content to the target audience

o U.K. has the best balance between visibility and conversion, an excellent 
match between communication strategy and content.

o U.S. has high visibility but low effectiveness: possible mismatch 
between content and audience expectations.

o Spain and France show very good performance, with a CTR above 12%, a 
sign that the content is relevant and compelling.

o Germany and India show a low level of interest despite visibility.

o We also highlight the traffic from Kazakhastan which performs 
excellently in terms of effectiveness, the CTR over 20%, highest of all 
markets, indicates that the Kazakhstani audience responds very 
positively to the content viewed
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NOT ONLINE YET

We have sent out 5 editions of Life Magazine, our internal newsletter, and would like to share some interesting analytical data:

• The average open rate is 64%, in line with the average of corporate newsletters.
• The click rate (CTR) is 15%, significantly higher than the average which ranges from 5% to 10%.
• The click-to-open rate (CTOR) is 23%, higher than the average which is around 15%.
• Until now, the most successful newsletter was the March 2025 edition, followed by December 2024.
• The most clicked link was the summary of all news. (https://natpower.com/news-recap/)
• The most frequent opening hours are 12h00-1h00.

Interesting Contextual Information
To better interpret the performance of Life Magazine, it is useful to consider industry benchmarks for internal newsletters. These reference 
values provide context for assessing the effectiveness of open and click rates.

• Average Open Rate: For internal newsletters, the average open rate is around 68%, with variations ranging from 60% to 80%, 
depending on the organization and the level of employee engagement.

• Click Rate (CTR): The average click rate is generally lower than the open rate, at around 8%, with a typical range of 5% to 10%.

• Click-to-Open Rate (CTOR): This metric measures the percentage of people who clicked on a link after opening the email. For internal 
newsletters, the average CTOR is around 15%, but can vary significantly depending on the quality and relevance of the content.

Insights

Internal Newsletter  Life Magazine 

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global 

Newsletter

https://natpower.com/news-recap/
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2222
Website unique users March 2025

LinkedIn

108
New followers in March

March 2025 – NatPower UK

Website traffic

LinkedIn

2196
Impressions this month

CTR
WEBSITE 

12,7%

Social Media referral
Website traffic

NatPower UK

NatPower H
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NatPower UK 

NatPower Global
NatPower Global 

31,1 % Direct

51 % Search engine 

2,3 % Social Media

Facebook  83,8% 

LinkedIn  14,7%

Instagram  1,5%



Website – Pages and traffic

1. natpower uk

2. Natpower

3. nat power uk

4. nat power

5. www.nat

6. storage thirsk

7. battery storage east cheshire

8. Mowbray

9. battery storage rode heath

10.ynni celyn

Frequent Query

WEBSITE

NatPower UK

NatPower H
NatPower H 

NatPower M
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NatPower Global 



1. NatPower UK (Homepage) (23,61%)
2. Our projects (17,85%)
3. Brant (7,51%)
4. Swinford (7,09%)
5. Ynni Celyn Energy Storage (5.72%)
6. Teesside Gigapark Energy Storage (5.66%)
7. Bellmoor (4,81%)
8. Unlock your land’s future potential (3,50%)
9. Mowbray (2,86%)
10.Contact us (2,66%)

Popular pages

Website – Pages and traffic WEBSITE
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United Kingdom 92.5%

Italy 1.0%

France 0.7%

India 0.7%

Others 5.1%

Top Countries (Clicks)

Website – Pages and traffic WEBSITE
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Website – Pages and traffic WEBSITE

NatPower UK

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global 

Country Clicks Impressions CTR (%)

United Kingdom 384 4301 8,93

Spain 2 66 3,03

Canada 2 67 2,99

France 3 109 2,75

India 3 152 1,97

Germany 1 73 1,37

Italy 4 642 0,62

United States 0 717 0

Brazil 0 260 0

Vietnam 0 64 0



SOCIAL MEDIA

NatPower UK

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global

Social media | Content impressions March 2025



Geographic  Job Function

SOCIAL MEDIA

NatPower UK

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global

Social media | Page visitors March 2025



LINKEDIN

New 
followers

% New 
followers vs 

previous
month

Pageviews
% Pageviews
vs previous

month

Unique 
visitors

% Unique
visitors vs 
previous

month

Impressions 
content

% 
Impressions 
vs previous

month

Reactions
% Reactions
vs previous

month

108 -77.5% 1065 -54.1% 416 -51.2% 2196 -98.1% 31 -88.8%

NatPower UK

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global

Dashboard March – NatPower UK

WEBSITE

Unique visitors %  Unique visitors
vs previous month

Website 
Impressions

% Website 
Impressions vs 
previous month

Clicks
% Clicks vs 

previous
month

CTR

% CTR
vs 

previous
month

2222 -63% 7405 -37% 1400 - 12,7% -

No data available



NOT ONLINE YET

Website Performance
2,222 unique visitors in March 2025

Top pages:
Homepage 23,81%
Our Projects 17,85%
Various storage locations (e.g., Swinford, Brant, Bellmoor)

The traffic origin is as follows:
31.1% Direct – solid brand awareness
51% Search engine – strong SEO
2.3% Social media – minor contributor 

CTR is an outstanding 12.7%, above average, a positive sign 
for the strategy 

Main audience comes from the UK (83.7%)

50% of traffic visits project pages, 
indicating good engagement

2.3% of traffic comes from social media, of which Facebook 
accounts for more than 80%

Insights

NatPower UK

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global

Traffic by Country

In terms of traffic from countries, the data tells us that:

Best performer: United Kingdom is confirmed as a solid market, 
with high visibility and a high CTR, indicating that the content is 
well positioned and engaging for the local audience

Spain and Canada: excellent CTR but with little data available 
France, India and Germany show little interest, necessary 
localisation in content

Italy negative surprise. Despite a good number of impressions, 
the CTR is very low. Possible causes: ineffective or unclear 
message

US no conversion in the face of fairly good visibility. Content not 
relevant to the target group or poorly positioned channel. 
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LinkedIn

113
Pageviews in March

March 2025 – NatPower H 

LinkedIn Followers

71
New page

LinkedIn
1896

Content impressions
(in March)

NatPower H has just launched it’s LinkedIn page in February 2025

NatPower H

NatPower H
NatPower H 
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Geographic  Job Function

SOCIAL MEDIA

NatPower H

NatPower H
NatPower H 

NatPower M
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NatPower UK 

NatPower Global
NatPower Global

Social media | Page visitors March 2025



SOCIAL MEDIA

NatPower H

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global

Social media | Content impressions March 2025



1,008 Impressions 891 Impressions

SOCIAL MEDIA

NatPower H

Social media | Top Posts March2025
*data 04/04/25
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LINKEDIN

New 
followers

% New 
followers vs 

previous
month

Pageviews
% Pageviews
vs previous

month

Unique 
visitors

% Unique
visitors vs 
previous

month

Impressions 
content

% 
Impressions 
vs previous

month

Reactions
% Reactions
vs previous

month

71 +153.6% 113 -17.5% 65 +1% 1896 +204.8% 40 +1233.3%%

NatPower H

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global

Dashboard March – NatPower H



NOT ONLINE YET

Website Performance

Not live yet – no data available.

Insights
NatPower H

NatPower H 
NatPower M

NatPower M 
NatPower M.I

NatPower M.I 
NatPower UK

NatPower UK 
NatPower Global

NatPower Global

NatPower H
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March 2025 – NatPower Marine 

LinkedIn Followers

63
New followers

Linkedin
4638

Content impressions
(in March)

No info

Website unique visitors
 March 2025

No info

Website traffic

No info

Popular pages

No info

Social Media referral
Website traffic

NatPower Marine
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NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global



Social media | Content impressions March 2025
SOCIAL MEDIA

NatPower Marine

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global



Geographic  Job Function

SOCIAL MEDIA

NatPower Marine

NatPower H
NatPower H 
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NatPower Global

Social media | Page visitors March 2025



473 Impressions 425 Impressions 420 Impressions

SOCIAL MEDIA

NatPower Marine

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global

Social media | Top Posts March2025
*data 04/04/25



LINKEDIN

New 
followers

% New 
followers vs 

previous
month

Pageviews
% Pageviews
vs previous

month

Unique 
visitors

% Unique
visitors vs 
previous

month

Impressions 
content

% 
Impressions 
vs previous

month

Reactions
% Reactions
vs previous

month

63 -17.1% 360 -31% 183 -25.3% 4638 -52.7% 200 -30.8%

Dashboard March – NatPower Marine

NatPower Marine
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NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global

No data available



Website Performance

No website data available for March 2025.

Insights
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NatPower Marine Italia



LinkedIn

No posts
Reactions in Janaury

March 2025 – NatPower Marine Italia 

LinkedIn Followers

21
New page

LinkedIn

No posts
Content impressions

(in January)

NatPower Marine Italia
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NatPower Global
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Geographic  Job Function

Social media | Page Followers March 2025
SOCIAL MEDIA

NatPower Marine Italia 
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NatPower Global
NatPower Global



LINKEDIN

New followers
% New followers 

vs previous
month

Pageviews % Pageviews vs 
previous month

Unique visitors
% Unique visitors

vs previous
month

Impressions 
content

% Impressions vs 
previous month

Reactions
% Reactions
vs previous

month

2 -50% 20 -42.9% 6 -62.5% 0 0,00 0 0

NatPower Marine Italia

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global

Dashboard March– NatPower Marine Italia



NOT ONLINE YET

Website Performance

Not online yet – no available data.

Insights
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Social Media Performance

Insights



NOT ONLINE YET

Insights

Social Media Performance

NatPower H
NatPower H 

NatPower M
NatPower M 

NatPower M.I
NatPower M.I 

NatPower UK
NatPower UK 

NatPower Global
NatPower Global

LinkedIn

Even with a general decline in LinkedIn traffic, 
NatPower H showed exceptional growth in terms of 
followers and engagement, outperforming all other
pages. 

NatPower Marine dominated in terms of total
impressions, but NatPower H had the highest
percentage growth. Facebook 

Even though LinkedIn was the main channel, 
the NP and NatPower UK channels also saw
good traffic from Facebook, with the overall percentage
of traffic from social ranging between 2.5% and 3%.

The best performing post was NatPower H's
post on the seminar organised by GPY Monaco.
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NOT ONLINE YET

A
•Ad: A paid method of communicating with the target audience, including 
paid social posts, display ads, and search ads, using text and images to 
engage users and encourage clicks.
C
•Channel: The outlet used to reach the audience, such as Website, LinkedIn, 
Twitter, and Instagram.
•CTR (Click-Through Rate): The percentage of times a user clicks on a ink 
after being exposed to it. For example, 350 clicks out of 1,000 impressions 
equal a 35% CTR.
D
•Dashboard: A workspace displaying key metrics over time, tracking user 
interactions with content, social media, and the website.
I
•Impressions: The number of times an ad appears to users, regardless of 
interaction.
K
•Keyword: A word or phrase used in SEO to improve search visibility.
•KPI (Key Performance Indicator): A measurable value indicating the success 
of a campaign or strategy.
L
•Landing Page: A single web page designed for a specific user action.
•Landing Page Views: The total times a landing page is viewed.
N
•New Followers: The number of new followers gained in a specific time 
period.

O
•Organic Social: Free social media engagement through posts visible to 
followers and users interacting with the content.
•Organic Traffic: Website visitors arriving through search engines without 
paid promotions.
P
•Pages Per Session: The average number of pages a user visits within a single 
session on a website. This metric helps measure user engagement and 
website navigation efficiency.
•Page Views: The total number of times a page is visited.
•Paid Social: Social media advertising aimed at reaching targeted audiences 
beyond organic reach.
R
•Reach: The total number of unique users who have seen a post or ad on 
social media. This metric indicates how far the content has spread and how 
many people have been exposed to it.
•Reactions: Any type of interaction with content on social media, including 
likes, shares, comments, and other engagement actions.
S
•SEO (Search Engine Optimization): Techniques to improve a website’s 
ranking in search engines.
•Sessions: The duration of time a user spends on a website in a single visit.
U
•UTM Tracking: A tracking code added to URLs to monitor web traffic sources 
and effectiveness.
W
•Web Page Views: The total number of times a web page is loaded.

Glossary of Website and Social Media KPIs



Any Questions?

Please contact the Marketing Team
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