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NatPower Global | INAtPOWErUK NatPower M.

Social media| Content impressions February 2025 m

Metrics
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NatPower Global | INAtPOWErUK NatPower M.

| SOCIALMEDIA
Social media | Page visitors February 2025 m

Geographic

Greater Milan Metropolitan Area, Italy - 243 (27 1%

Londan Area, United Kingdom, United Kingdom - 191 {20.93%)

Maloios City, Philippines - 24 (2.7

Washington DC-Baltimore Area - 34 (37520

Greater Rome Metropolitan Area, taly - 22 (31520

Greater Bristol Area, United Kingdom, United Kingdom - 22 (2.4%2)

Greater Verona Metropolitan Area, ltaly - 20 12.232)

Greater Reading Area, United Kingdom - 13 (7.4%]

Greater Turin Metropolitan Area, ltaly - 12 (1.4%)

Saimte-Maxime, Framce - 13 [1.4%)

NatPower Global

Job Function

Salbes - 148 (16.2%)

Business Development - 133 (14.5%]

Finance - 23 (10,552

Consulting - £3 {5.355)

Engimeering - 45 (5330

Arts and Design - 43 (4732

Administrative - 35 (3.9%)

Human Resources - 30 (3.3%)

Operations - 20 [32%]

Program and Project Management - 25 (3 2%



NatPower Global | INAtPOWErUK NatPower M.

Social media| Top Posts February 2025 m

2,970 impressions MatPewer UK secures up to £604 Turding from Kommunakredn to develop

Gigafarics of batiery storaged

*data 11/03/25
Wi'e ara proud to announce 3 landmark agreement with Kommunaloredit Austria
AG. 3 lesding Eurapean infrastructure bank, 1o adoeieraie the develapment of oul
igafark projects. This funding is & sigreficant wate of confidenca in MatPower UK
strategy for itz 30GWh batt=ry Horages pipekne, which ncludes three 1GW GigaParks
ir Mgl Workahire and Tees Walisy

* @ s0ep forwan foe the LIS Clean enengy Transitian
This agreement represents a 3 step change shift in the way fange-scale Battery
Ene=rgry Storage Systemas {EE55) can be financed and developed. Wih -an increasing
Ehare OF rensswabie enengy Corming oo the Grid, Kng-duration sforage solibons
ang crisial 1o reducmg reliance on imported gas and Iowaring energy costs.

MatPower LIK i Bading the way
Wie ar= committed to transfonming the UK into a clean energy powerhouse, creating

green e fnsteding sustainabie commuoniies. and oslhanng multi-gensrstional
ermargy infrastructure By working with partners: e Kommunaloedit. wa ame
aceekerating the UK's energy iranstion and settng new standards for privote captal
ireeikment n energy infrastnechare,

o WS ook Taraand 1o wiorking with our investons, pariners. and Commmunii2s m
bring our GigaParks ta Ife and poswar the fubure with clean, hoemsa-grown snangy.

Siefano DM, 5 Fabwinie Zago
AMaiPowerbroup #MatPowerMers M atPowerUK ¥EnergyTransition

#BakteryStorage #GigaPark # NetZers

MatPoweer UK recaives i te E60m of funding fram
Kommunalkredit to develop GigaParks of batteny..

EaTpSmEroom

NatPower Global




NatPower Global | INAtPOWErUK NatPower M.

Dashboard February - NatPower Global

WEBSITE
o . . % Website o It % CTR
@ Unique users % Um'que users WGDSI't € Impressions vs Clicks % FI'CKS vs CTR VS previous
—— vs previous month Impressions q previous month
previous month month
2100 +16,33% 16232 +8,21 1178 +68,04 +7.3% +55,32%

LINKEDIN

% New followers % Pageviews % Unique visitors Impressions | % Impressions vs % Reactions
New followers VS previous Pageviews VS previous Unique visitors VS previous content ° revious month Reactions VS previous
month month month P month

87 -21,6% 834 -24,7% 370 -24% 4032 -31,8% 62 -0,496

FACEBOOK
% New o . o
foll % Pageviews % Reach vs
New followers OWErs Vs Pageviews  vsprevious Reach previous Interactions
previous month month
month
0 0 136 -76.9% 30 -90% 0
O INSTAGRAM
@ % New o q o %
i New followers vs P q % Page \{lews % Rea.c hvs q Interactions
. age views vs previous Reach previous Interactions X
followers previous Vs previous
month month
month month
0 0 32 -0,508 61 -0,823 0 -100%

NatPower Global




NatPower Global | INAtPOWErUK NatPower M.

Insights

Website Performance Regarding traffic origin, the following data is noteworthy:

2,100 unique visitors. The most visited pages are:  39% Direct: indicative of robust brand recognition.

* Homepage (34%) * b51% Organic Search: demonstratesreliance on search

« Team(10%) engines, though lower than NatPower UK's 63 %.

* AboutUs(10%) « 10% Social Media: presents potential for enhancing traffic.
Investors page ranks bth, indicating strong interest in this

topic.

The analysis of devices shows that 79% of users access from
desktop, confirming a professional target consisting of Social Media Performance
investors, stakeholders and energy operators.

LinkedIn
The organic Click-Through Rate(CTR)is 7%, an excellent * NatPower Global: +87 followers, 4,032 organic impressions,
result considering Google's benchmark for the sector(2-5%). 70 reactions
A CTR above 6% is particularly good fora B2B context and
for the renewable energy sector, where values are usually Top Posts February 2025 (NatPower Global)
lower. « 2,970 impressios(data 11/03/25)

NatPower Global
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NatPower Global NatPower UK NatPower H NatPower M NatPower M.|

February 2025 - NatPower UK

Search Engine - 41.22%
) CT R Cross-network - 21.80%

WEBSITE (Organic) Social (Organic + Paid) - 19.74%
5 39 4 Direct - 13.26%
o
! 2 I 18 /o Referral - 3.88%
Unassigned - 0.10%

Website traffic

Website unique users February 2025 -17% THAN PREVIOUS MONTH

Facebook: 96.37% n

Linkedin LinkedIn

in in —
447 89313

New followers in February Impressions this month

Social Media referral
Website traffic

NatPower UK
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NatPower Global NatPower UK NatPower M.|

Social media| Content impressions February 2025 m

Metrics
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NatPower Global NatPower UK NatPower M.|
m SOCIAL MEDIA

Social media | Page visitors February 2025

Geographic Job Function

Londan Area, United Kingdam, United Kingdom - 924 j4575%| Busimess Development - 335 (15.5%)

iGreater Reading Area, United Eingdom - 127 [h.5%) Enginesring - 104 [9.1%)

]

Cirencester, United Kingdoa - 173 [2.650) Ciperations - 100 (0:0%)

I — -_——

Greater Glasgow fArea, United Kingdom « 99 (4950 Sales 150 [T

Greater Bristal Area, United Kngeam, Unated Kingeeem - 02 (4.6%) Hisman Ressuross 136 (7,736
C— ]
Greater Edinburgh Area, Unlted Kingdom 63 [2.1%) Finance - 128 (6.3%)

— I —
Marchester Area, Linited Kingdom, Unlted Kingdam - 55 2 7%) Pragram and Praject Manssgpesnent - 101 (534

— = = = - 1

Graater Leack Arga, United Kingdean 57 (7 5% Consulting - 91 (4.5

— e ——

Bamingham, United Kingdam - 35 (1.9%, infosmation Technalogy - 74 (189

= 1

Greater Elche fres, Spaln 19 [« 1% Legal - 71 (2:5%)

L I

NatPower UK




NatPowerGlobal ] NatPower UK NatPower M.

Social media| Top Posts February 2025 m

*data 11/03/25

1,642 impressions
NatPower UK

CEEY folenen
'V we &

Wa'se eociies 12 ancourse we have secured & market-smapog desl of up to £60m
WIER EomrrnaBradt Sastig AG 2 1eadng Suropeas mistrucisre bank

This Trncing wil sccsienyte the devslopirent oF Our LK GigaRads projects, takieg
Sur TD0GWA Bamary portfo ko, InChuding ong-auration ensgy 220008 THOWh 10
comtnebon

2 we move teerd 8 Cemer, moe uustanable ensgy ol s step 5 &4 mibstone
in battery storage developmarnt 1 the UK Battene ars sxniertal & owr snergy
tarmbzon stmeng neasble srergy, ieducing our rekerce on imporied ges and
Jenng clewn enargy coats

Feod maee heves Mopa nkdin'd_JpAiBy

NatPowver

Our ogreement with Kommunalkradit
signals that the UK's eneray tronsition
is uncenway, showing confidence from
the market n-.‘t onty in tha oppertunity
the country presents, but olso in
NatPower UK's portfolio and strateg

| Tor delivery

NatPower UK
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NatPowerGlobal ] NatPower UK NatPower M.

Dashboard February - NatPower UK

WEBSITE
o,
o . . . . % Website % Clicks vs OGS
@ N % Unique visitors ~ Website X . . vs
Unique visitors s . Impressionsvs  Clicks previous CTR .
—— vs previous month Impressions T month previous
month
5,394 =(0),2% 11767 +16% 257 -3% 2.18% -17%
~ Googleads 25480 856 336%
. Total 37247 1113
LINKEDIN
oL % Pageviews . % I:Jnique . % . % Reactions
New followers vs Pageviews VS brevious Unique visitorsvs Impressions Impressions Reactions Vs brevious
followers previous 9 :\onth visitors previous content  vs previous :1onth
month month month
447 11.7% 2020 -7.9% 752 -1.4% 89313 -63.9% 229 -21.6%

NatPower UK




NatPowerGlobal ] NatPower UK NatPower M.

Insights

Website Performance

5,394 unique visitors. The most visited pages are:

* Homepage(59%)

* Projects(10%)indicating a clear interest in NPUK
projects.

« Bellmoor(5%)was also popular.

The organic click-through rate was 2%.

The traffic origin is as follows:

* 63% 0rganic Search: positive, indicating that usersare
actively searching for content related to NatPower UK.

* 13% Direct: suggestslower brand awareness than NP.

* 24% Social Media: a significant percentage and
significantly higher than NPGlobal(10%).

This figure confirms the effectiveness of the social
strateqgy, particularly the 'myth-busting' campaigns and
educational content for project opponents that NPUK is
conducting on Facebook. It is notable that approximately
96% of this 24% can be attributed to Facebook.

NatPower UK

Social Media Performance

LinkedIn
« NatPower UK: +447 followers, 89,313 impressions (of
which 80,791 were sponsored), 229 reactions.

Facebook

It isinteresting to note that 98% of NPUK's social traffic
originates from Facebook, despite LinkedIn being the
primary platform for the professional target audience.

Myth-busting activities on Facebook, which focus on
counteracting myths and false beliefs concerning topics
such as renewable energy and hydrogen, are therefore
proving to be very capable of attracting attention and
generating engagement. Indeed, the campaigns are
reaching a wider and more diverse audience that may not be
actively present on LinkedIn.

In the future, it would be beneficial to direct this traffic to
LinkedIn to deepen the interest of the professional target
audience.
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February 2025 - NatPower H

u f. ’

‘?‘f’-'é"ﬂ -
Natpower H has just launched itf'él'f];inked'ln" page in Fabruary 2025

-
v
.

LinkedIn Followers Linkedin
227 1
New page Pageviews in february

NatPower H



NatPower Global NatPower UK NatPower M.|

Social media| Page visitors February 2025 m

Geographic Job Function

Greater Milan Metrogpaltan Area, Maly - 21 [196% Busimess Develapment - 19 1713
Greaier Savona Metropaolitan Area, Ialy -9 (3195 Praduct Managesent - 13 (11.7%)
P

Greater Enschede Area, Metherands -3 (075! Regearch 11 (295

Londan Area, United Kingdom, Unkted Kingdom - 9 815 Oparatiam - 11 (395

-_— g
Greater Turin Metropolitan Area, ltaly - & [ 2% Pragram and Project Management - 11 (1595

e L
Greater Pag Area, France - 6 (5.4%| Engineering - & [7.25)

T e —

Greater Genma Metrogalitan frea, Italy - 6 (5 4%) Sadey ' T (B0

e s

| 5
2

Greater Dresden Area, Germany - 5 (455

Finance - 5 4.5
Greater Parks Metropolitan Regeon, France £ (16%) R STk

Marketing - 5 2750
Greater Roanoke Area 1 (273 rg

NatPower H
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Social media| Content impressions February 2025 m

Metrics
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NatPower Global NatPower UK NatPower M.|

Dashboard February - NatPower H

NatPower H

New
followers

23

% New
followers vs
previous
month
-88.7%

LINKEDIN
% Pageviews . % !Jnique . % ;
Pageviews  vs previous l!n!que VISIt().I'S vs Impressions Impress.lons Reactions
month visitors previous content VS previous
month month
111 -71.6% 54 -68.8% 447 -79.7% 1

% Reactions
VS previous
month

-97.9%



NatPower Global NatPower UK NatPower M.|
[
Insights

Website Performance

The webpage currently contains limited content; the new website will provide data tracking and analysis of user behaviour.
Sacial Media Performance

LinkedIn

NatPower H: +227 followers(page launched in February), 447 impressions.
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February 2025 - NatPower Marine .

Search Engine - 45.19%

46,33 7% Home page 4 .
6 6 2 N Direct-28.70%
- 18,9% About us ER Referral - 21.43%
& o
5 34,74% Other Social (Organic +Paid) - 3.90%
Website unique visitors d Unassigned - 0.78%
S . Popularpages = \ebsite traffic

e e ———
e - S

—

M

LinkedIn Followers

in
74

New followers

Linkedin: 96.67% m

Twitter (t.co): 3.33%

Social Media referral
Website traffic

NatPower Marine ﬂj l



NatPower Global NatPower UK

Website - Pages and traffic

Top Countries

< United Kingdom 47.14%

J Italy16.10%

Germany 6.88%

Others 29.87%

NatPower Marine

NatPower H NatPower M NatPower M.

Popular pages
1.Home - 46.33%

2.About Us-18.09%

3.0ur Solution - 16.64%

4. The Challenge - 4.95%
b.Marine Italy - 3.50%
6.News & Resources -2.99%
7.Contact -2.75%

8.Marine ltalia-1.79%
9.Staging Home - 0.68%
10.La Nostra Soluzione - 0.26%

WEBSITE



NatPower Global NatPower UK NatPower M.|

Social media | Content impressions February 2025 m

Metrics
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NatPower Global NatPower UK NatPower M.|

Social media| Page visitors February 2025 m

Geographic Job Function

London Area, United Kingdom, United Kingdiom - 153 (585) Buslness Developarent - 120 (273%)
Geeates Reading Area. United ®ingdom « 34 765 Salos - T8 {16 9%
—

Greater Milan Metropolitan frea, ttahy - 32 [7.1%) Engimeering - 42 12.0%]
e | ]
Greater Bristol Area, United Kingdom, United Kingdom - 15 (25 Opemations : 25 (55%]

= |

feeater Southamplton Area. United Kingdom - 77 385 Human Resources - 22 (2 9%

L — —_——

Greater Glasgow Area United Kingdom 15 12.2%] Markating - 23 [ 54|

I —_—

Sinfapare Sngapone - 1002 4 Resaarch - 12 (2 7]

I L |

Glaebrook, United Kingdom - 2 [1.254) hedia and Communication - 12 02,736
— EE—

Creater Seakble Sres - U 0155 Finames - 12 (2.7%]

— —

g

Manchestar Area, United Kingdom, United Eingdom - & (153 formation Technodogy - 17 (2433

NatPower Marine




NatPower Global NatPower UK NatPower H NatPower M.|

Social media| Top Posts February2025 m

*data11/03/25
1,489 Impressions
NatPewer Marine

8

Whire Boried 00 mnounce tht SrFawer Marine 2 1o 3 oroud memaer of

M
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NatPower Marine

o
1,381 Impressions

NatPower Masine
Iy o
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NatPower Global ]| NatPower UK NatPower M.

Dashboard February - NatPower Marine

WEBSITE
o n
. % Umqug users Total . o, Pagesper Website form
@ Unique users VS previous . Total Pageviews % . . .
month Pageviews session submissions
622 -40% 1,266 -35% 1.64 14
LINKEDIN
PBLIE % Pageviews . % pnique . % . % Reactions
New followers vs . . Unique visitorsvs Impressions Impressions . .
. Pageviews vs previous . . . . Reactions vs previous
followers previous month visitors previous content vs previous month
month month month
74 +37% 450 +34.3% 213 +32.3% 8797 +75.6% 255 +79.6 %

NatPower Marine




NatPower Global NatPower UK NatPower M.|

Insights
Website Performance The traffic origin is as follows:
* 45% Organic Search: Relatively good dependence on search
663 unigue visitors. The most visited pages are: engines, although lower than NatPower UK (63%).
« Homepage (46%) « 29% Direct: this suggests a fairamount of brand awareness.
 About Us(18%) * 21% Referral: these are external links that direct usersto the
e Our Solution(17%) site, such as partners, media, articles or social posts. This
figure highlights the importance of partnerships, online
mentions and visibility strategies.
* 4% Social Media: the percentage indicates both organic and
The organic click-through rate is not available. paid traffic.

Social Media Performance

Linkedin
» NatPower Marine: +74 followers, 8,797 impressions, 255
reactions.
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February 2025 - NatPower Marine ltalia

LinkedIn Followers Linkedin
in No posts
19 -
New page Reactions in Janaury

NatPower Marine Italia nl ‘



NatPower Global NatPower UK NatPower M.|

Social media| Page visitors February 2025 m

Geographic Job Function

Greater Milam Mebropolitan Area, dtaly 55 152 6%) Business Development 77 (6075
Greater Turln Metropalitan Area ftaly 6 (21,45 Product Management 517 95%)
Greater Rome Metropalitan Area, taly 3 (10739 Ouparations - £ 18 35}

Greater Paris Metropaolitan Region, France - 2 (700 75%) Marketing - 2 (7.1%!

Greater Syracuse, Italy Area, italy - 1 2o
i

Greater Movare Metropolitan Area, Haly - 1 (25%)
A

Greater Genoa Memopsian Area (taly (255
O

London Area. United Kingdom United Kingdom - 1 (3.6
i

NatPower Marine Italia



NatPower Global NatPower UK NatPower M.|

Dashboard February- NatPower Marine ltalia

LINKEDIN
% New followers o . % Unique visitors . o . % Reactions
. . % Pageviews vs . - . Impressions % Impressionsvs . .
New followers VS previous Pageviews . Unique visitors VS previous - Reactions VS previous
previous month content previous month
month month month
8 -81.3% 28 -84.7% 12 -84.4% 0 0,00 0 0

NatPower Marine Italia




NatPower Global NatPower UK NatPower M.|
[
Insights

Social Media Performance

Linkedin

NatPower Marine Italy: no content published so far.

NatPower Marine Italia
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Glossary of Website and Social Media KPIs

A

*Ad: A paid method of communicating with the target audience, including
paid social posts, display ads, and search ads, using text and images to
engage users andencourage clicks.

C

*Channel: The outlet used to reach the audience, such as Website, LinkedIn,
Twitter, and Instagram.

*CTR(Click-Through Rate): The percentage of times a user clicks on an ad
after being exposedto it. For example, 350 clicks out of 1,000 impressions

equal a 35% LTR. *Paid Social: Social media advertising aimed at reaching targeted audiences

D . . , , . beyond organic reach.
*Dashboard: A workspace displaying key metrics over time, tracking user R

interactions with content, social media, and the website.

I
*Impressions: The number of times an ad appears to users, regardless of

0

*Organic Social: Free social media engagement through posts visible to
followers and users interacting with the content.

Organic Traffic: Website visitors arriving through search engines without
paid promotions.

*Pages Per Session: The average number of pages a user visits within a single
session on awebsite. Thismetric helps measure user engagement and
website navigation efficiency.

*Page Views: The total number of times a page is visited.

*Reach: The total number of unique users who have seen a post orad on
social media. This metric indicates how far the content has spread and how
many people have beenexposed toit.

interaction. *Reactions: Any type of interaction with content on social media, including
K _ ) S likes, shares, comments, and other engagement actions.
*Keyword: A word or phrase used in SEO to improve search visibility. S

*KPI(Key Performance Indicator): A measurable value indicating the success

, *SEO(Search Engine Optimization): Technigues to improve a website's
of a campaign or strategy.

ranking in search engines.

L . . , . ) *Sessions: The duration of time a user spends on a website in a single visit.
*Landing Page: A single web page designed for a specific user action. U

*Landing Page Views: The total times a landing page is viewed. *UTM Tracking: A tracking code added to URLs to monitor web traffic sources
N , , o and effectiveness.

*New Followers: The number of new followers gained in a specific time W

period.

*Web Page Views: The total number of times a web page is loaded.



Any Questions?

Please contact the Marketing Team



	Slide 1: SOCIAL MEDIA & WEBSITE REPORT
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44

